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The State of
ChatGPT Ads



SUMMARY

The brands that are
iInvesting the most
are also testing and
iterating the most.

ChatGPT officially launched ads in March 2026. In its first 200
days after launch, ChatGPT Ads has reached $1 billion in
annualized revenue run rate and is used by tens of thousands
of advertisers.

Graphite and Similarweb partnered to conduct this research.
Similarweb's user panel is one of the few independent sources
of market-wide data for ChatGPT ads, covering reach, CTR,
and ad placement across all nine live markets. This is paired
with an analysis of 98,000+ ads and 8,000+ landing pages.

The data show that brands are still in experimentation mode.
Some advertisers have come and gone. B2B SaaS is the largest
advertising category, with retailers still widely absent. Many of
the top advertisers have the largest number of unique ad
creative and ad copy.



The Report

Market

Ads now reach 43% of ad-eligible users in the US, and
CTR has doubled since launch. Ads at the beginning of
exchanges have the highest CTR. The advertiser base
hasn't settled: most are still in experimentation mode.

Creative

Advertisers are creating net new copy specialized to the
channel: 98% of headlines are net new. Brand mentions
can trigger ads. Most advertisers use 5 or fewer landing
pages, but 63% of Top 50 advertisers have 6+.

Playbook

Ten tactical moves for advertisers testing ChatGPT Ads:
how to budget, scale creative, choose landing pages,
and time ads against conversation turns. Each
recommendation is grounded in patterns from the data.



GRAPHITE

Our
Researchers

Graphite is a research-driven growth agency. We run SEO,
AEO and paid search for the fastest growing companies, and
we publish what we learn doing it.

Marcos Ciarrocchi

Nd"” CO-FOUNDER, GRAPHITE

Marcos Ciarrocchi is co-founder of Graphite.io, a research-
driven growth agency that works with companies like Notion,
n8n, and BetterUp. He is an angel investor in startups and
venture funds, including 500 Global. Prior to founding
Graphite, Marcos was a growth advisor to companies like
MasterClass. Marcos was a network engineering researcher at
Alcatel-Lucent (now Nokia), where he developed energy-
efficient routing algorithms for optical networks. His research
has been published by IEEE. He holds an MSc in Computer and
Communication Networks from Politecnico di Torino, summa
cum laude.

LINKEDIN -

Ethan Smith

CEO, GRAPHITE

Ethan Smith is CEQ of Graphite.io, a research-driven growth
agency that works with companies like Webflow, Adobe, and
Upwork. He is an adjunct professor at IE Business School and
teaches SEO and AEO at Reforge. His research has been
published in ACM, Axios, Financial Times, and The Atlantic.
Prior to founding Graphite, Ethan was a growth advisor to
Masterclass, Robinhood, and Honey. Ethan was a research
assistant focused on human-computer interaction and
psychology at UC Santa Barbara and University College
London.

LINKEDIN -


https://www.linkedin.com/in/marcosciarrocchi/
https://www.linkedin.com/in/ethanls/

GRAPHITE x SIMILARWEB

About the
Collaboration

Graphite and Similarweb partnered to conduct this research.
Together, we paired Similarweb's market-wide user panel
with Graphite's analysis of 98,000+ ads and 8,000+ landing
pages to understand how the channel is taking shape.

GR/APHITE

Graphite is a premier research driven growth agency working
with companies like n8n, MasterClass, Adobe, Webflow, and
Notion.

Graphite's team of academic researchers conducts novel
research in Al and marketing. Their research has been
featured in Nature, ACM, IEEE, New York Times, Financial
Times, and Axios. Their team of over 140 people across 15
countries identifies the 5% of strategies that drive impact in
AEOQ, SEO & paid media.

graphite.io -

similarweb

Similarweb (NYSE: SMWB) is the world's leading digital
intelligence platform, built to help organizations understand
and measure digital interactions everywhere they happen:
web, apps, marketplaces, search, and Al.

Founded in 2009 and headquartered in Tel Aviv, Similarweb
turns billions of real-time digital signals into a single, complete
view of the digital economy, not just a slice of it. Over 10,000
organizations worldwide, including many of the largest brands,
agencies, and investors, rely on Similarweb as their source of
truth for what's happening online and what to do next.

similarweb.com -


https://graphite.io
https://similarweb.com

METHOD

Similarweb ChatGPT Ads panel
a a « Supplies the audience, reach, impression-share, CTR and

turn-position data, worldwide and across the 9 live

markets, current as of September 2026 unless noted on a
e O O Ogy specific slide.

< Similarweb discloses percentages and shares only; panel
volumes are not disclosed.

Graphite’s own research
Supplies every ad, creative, headline and landing page:

* 95k+ ChatGPT ads from 500+ advertisers, United States, 1
April to 16 August 2026

« 70k+ distinct creatives and 50k+ distinct headlines

8k+ landing pages crawled and classified from page
content, 84.7% accurate against blind human labels

* 9k+ of the top 10,000 US advertisers classified into
Graphite's advertiser taxonomy, covering 98.95% of US
impressions

* Meta Ad Library and Google Ads Transparency Center
pulled for the 10 advertisers running on all three channels

Coverage notes

* Cross-channel CTR comparisons are limited to paid
search. Similarweb does not yet have comparable CTR
data for paid social, YouTube, or display on this panel.

« Pre-ad exchange characteristics (Section 1) are early and
directional, based on an in-progress analysis.



Market




A0 PENETRATION Ad-Eligible Reach by Market

43% of Ad—EIigibIe % OF ELIGIBLE USERS WHO SEE ADS
Users See Ads in the US

g UK 45.7%
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© Brazil 34.9%

© South Korea 32.9%
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o @ Mexico 27.8%
Share of eligible ChatGPT users who saw at least one ad,

Sep 2026. Source: Similarweb.



CTR BENCHMARKS CTR, Weekly
CTR Has Increased
+112% Worldwide

1.5%

CTR Has Increased +112% Worldwide
1%

Mar 30 Apxr 20 May 11 Jun 1 Jun 22 Jul 13 Aug 3 Aug 24 Sep 14
| Weekly ad CTR, worldwide, Mar 30 to Sep 20, 2026. Source:
Similarweb. WEEK
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CTR BY MARKET All-Time CTR by Market

Brazil, Mexico & Japan
Have the Highest CTR

© Brazil

@ Mexico

(@ INETEN

© South Korea

@ Canada

4k United Kingdom
& United States
#: Australia

' . . : ®. New Zealand
All-time ad CTR, nine live markets, Mar 30 to Sep 16,

2026. Source: Similarweb.
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CTR BENCHMARKS

CTR by Market

& United States
© canada

5 Australia

. New Zealand
8E United Kingdom
O Japan

© south Korea
@ Mexico

© Brazil

All markets

Weekly ad CTR, five markets and all nine combined, through

Sep 7, 2026. Source: Similarweb.

All Markets, Weekly CTR

CTR

Mar 30 May 4

Jun 8

WEEK

Jul 13

Aug 17

Sep 14
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CTR BY TURN

Ads in the First 4 Turns
Have 48% Higher CTR

Turn

Turn 1 is the opening exchange — the first user message and
its reply, not the first user message.

(n.) The position of an exchange inside its conversation.

Ad CTR by conversation turn, worldwide, Mar 30 to Aug 30,

2026. Source:

Similarweb.

CTR by Conversation Turn
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AD IMPRESSIONS BY TURN

51% of All Ad Impressions
Land in the First 3 Turns

Turn

(n.) The position of an exchange inside its conversation.
Turn 1 is the opening exchange — the first user message and
its reply, not the first user message.

Share of ad impressions by conversation turn, all
countries, Mar 30 to Aug 23, 2026. Source: Similarweb.

Share of Ad Impressions by Turn

% OF AD IMPRESSIONS

35%

30%
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First 3 turns
51% of impressions

28%

23%

16%
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TOF “ADVERTISERS Top Advertisers, Worldwide

Top 10 Advertisers Sell One % OF IHPRESSIONS
Thing: Buy Now

@ Monday.com _ A
While B2B SaaS dominates as the leading category, the top 10
advertisers have something in common: they all sell something
: : . N % Jotform 2.23%
a user can immediately purchase online. A subscription, a
template, a hotel room.
e _ i

Retail and e-commerce advertisers have been largely absent
from the platform because their product-feed infrastructure

didn’t map onto ChatGPT's conversational format. B. Booking.com 1.42%

This is about to change: OpenAl.named Shopify.its first official

ecommerce partner and Amazon Ads launched a pilot linking 5 Design.com 1.19%

Amazon campaigns straight into ChatGPT.

el e o coustoe - R

Similarweb.
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https://openai.com/index/reimagining-advertising-with-ai/
https://openai.com/index/reimagining-advertising-with-ai/
https://advertising.amazon.com/library/news/amazon-ads-chat-gpt-advertising-integration

ADVERTISER TRAJECTORIES
Weekly ad impressions as a share of each

Advertisers Are in Experimentation Mode i Foepavtit it SR

to Aug 17, 2026. Source: Similarweb.
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LEADERBOARD TENURE

Only Jotform and
Resume.io Are
Consistently Top 10
Advertisers

Weekly ad impressions as a share of each advertiser's
total, top 100 US advertisers, Mar 30 to Aug 17, 2026.
Source: Similarweb.

Weeks in the Top 10 by Advertiser

ADVERTISER

@ Jotform

@ Resume.io

@ cursor

@ Monday.com

® Booking.com

® Design.com

@ ManageEngine

® Zoominfo

@ ciloudflare

@ Envato

@ Lovable

¥ Variant Group

Jul

May Jun Aug Sep

WEEKS
ACTIVE

20/20

20/20

15/20

15/20

10/20

8/20

7/20

7/20

6/20

5/20

5/20

5/20
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TOP LEADERS BY CATEGORY

B2B SaaS, Retail, Business
& Career Are the Top

Categories

Share of ChatGPT ad impressions by advertiser category,
top 10,000 US advertisers, Mar 30 to Aug 4, 2026. Source:
Similarweb with Graphite’s advertiser taxonomy.

US Category Leaders

CATEGORY

B2B SaaS

Retail & Consumer Brands

Business & Professional Services

Career & Employment

Developer Tools & Infrastructure

Education & Training

Ecommerce & Website Platforms

Finance & Insurance

Travel & Hospitality

Electronics & Hardware

Affiliate & Comparison Sites

Al Tools & Platforms

Design & Creative Tools

Industrial & Business Supply

News & Publishing

Local Services

Cybersecurity

Automotive

SHARE

19.9%

10.4%

8.5%

55%

4.6%

4.3%

4.0%

3.8%

3.5%

3.4%

3.1%

3.1%

3.1%

25%

2.0%

1.6%

16%

1.6%

ADVERTISERS

1,210

1,510

2,231

104

339

414

76

222

232

198

59

267

95

473

88

662

32

249

LEADER

@ Monday.com
Home Depot
LegalZoom
Resume.io
Cursor
Preply
Shopify

Rocket Mortgage

®©®@ © ®© © 0 ®© 0 @

Booking.com

Dell

Topl0.com

Speechify

® ® @ ©

Canva

(<]

Vistaprint

@ The wall street Journal
' Angi

@ Aikido Security

e Cars.com

Q@MIBJIWIS x ALIHd V4D


https://monday.com
https://homedepot.com
https://legalzoom.com
https://resume.io
https://cursor.com
https://preply.com
https://shopify.com
https://rocketmortgage.com
https://booking.com
https://dell.com
https://top10.com
https://speechify.com
https://canva.com
https://vistaprint.com
https://wsj.com
https://angi.com
https://aikido.dev
https://cars.com

LEADERBOARDS

Top Advertisers by Category

BY CATEGORY ALL

1 B2BSaaS 19.9% 2 Career & Employment
1,210 ADVERTISERS 104 ADVERTISERS
1 Monday.com 1.68% 1 Resumeio
2 Jotform 1.35% 2 Fiverr L —
3 HubSpot 1.17% 3 Toptal —_—
4 Atio 0.79% 4 Linkedin J—
5 Zapier 0.64% 5 BeamdJobs [ —
6 Asana ©.63% 6 Indeed =
7 Zoominfo ©.52% 7 Careerminds -
8 Pylon ©.45% 8 Upwork -
9 semrush 0.43% 9 JobCopllot
10 Zoom ©.32% 10 Job Flow
4 Education & Training 4.3% 5 Ecommerce & \Website Platforms

414 ADVERTISERS 76 ADVERTISERS

1 Preply 0.46% 1 Shopify
2 Coursera 9.38% 2 Framer
3 Universal Technical Institute 0.29% 3 Wix
4 Post University 0.19% 4 WooCommerce
5 University of Southern California 0.12% 5 Hostinger
6 DataCamp 9.11% 6 WordPress.com
7 Purdue Global 0.1% 7 Contentstack
8 Sylvan Learning 0.09% 8
9 Grand Canyon University 0.09% 9 Tailor Brands
10 Concorde Career Colleges 0.09% 10 Shop
7 Travel & Hospitality 3.5% 8 Al Tools & Platforms

232 ADVERTISERS 267 ADVERTISERS

1 Booking.com 0.75% 1 Speechify
2 Expedia 0.7% 2 Fyxer

3 GetYourGuide ©.43% 3 ChatGPT
4 Airbnb 0.19% 4 HeyGen
5 Viator ©.15% 5 Lovable
6 Hyatt 0.1% 6

7 Priceline 0.09% 7 Runway
& Choice Hotels 0.08% 8 Buildy
9 Hilton ©.06% 9 Emergent
10 Gate 1 Travel ©.05% 10 Tripo Al

coocoooo®

Share of ChatGPT ad impressions by advertiser

category, top 10,000 US advertisers, Mar 30 to Aug

4, 2026. Source: Similarweb with Graphite's
advertiser taxonomy.

3 Developer Tools & Infrastructure
339 ADVERTISERS

1 Cursor

2 PostHog

3 Cloudflare

4 Twilio

5 Oxylabs

6 Apryse

7 MongoDB

8 Flox

9 Greptile
10 Datadog

6 Finance & Insurance
222 ADVERTISERS

1 Rocket Mortgage
Ramp

3 Robinhood
4 Capital One
5 Chime
6 Rocket Money
7 Mastercard
8 SoFi
9 Lemonade
10 Liberty Mutual Insurance

9 Design & Creative Tools
95 ADVERTISERS

cocooooor

0.15%
0.13%

Canva
Adobe
Figma
Design.com

Beautiful.al
Captions

Facetune

Kitt

Movavi Software Inc

SBomuocnrwne

.

cooooooooo
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WHAT TRIGGERS AN AD

Branded Prompts Can Trigger Competitor Ads

A Prompt That Named Wix Ads Show Up Where a Brand Gets Named ® Names No Brand

@ Names a Brand
% OF EXCHANGES

< ChatGPT 4

I'm considering Wix to build my website,
are there other options?

Here are a few popular alternatives: An Ad Appeared

Squarespace

* Framer

Webflow

WordPress

» Shopify
. Wix

Sponsored

& Lovable Ad eee No Ad Appeared

. Build And Host In One Place

Generate your site and go live instantly

Characteristics of ChatGPT exchanges that carry an ad, Sep 2026.
Source: Similarweb.

COMID|ILIIS x 3LIHAY YD



Creative




NET NEW:,COPY % of ChatGPT Net New Headlines

98% of ChatGPT Ads Copy " oF heaoLTES
Is Net New

9. fasmalo _ =
Across 10 advertisers running on ChatGPT and Google Search,
only 1.9% of ChatGPT ad headlines exactly match their paid
. % Jotform 99.6%
search headline.
Top advertisers like Resume.io and Jotform show almost no 5
@ Shopify 99.4%
overlap.
e a ek _ o
a0 _ e
o — T
@® Canva 97.1%

® oo — B
9§ Seshoney _ i

ChatGPT headlines also used in Google Search ads, 10 US
@ Cursor

advertisers, Apr to Aug 2026. Similarweb AI Ads and Google
Ads Transparency Center.

)
@
o
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CREATIVE VOLUME AND TESTING

Top Advertisers Use the
Most Creative Variety

Median distinct creatives per advertiser by impression-
share rank, 400+ US advertisers, Apr 1 to Aug 16, 2026.
Source: Similarweb + Graphite.

Median Distinct ChatGPT Ads by Cohort

MEDIAN DISTINCT CHATGPT ADS

Top 1-50 (0.54%)

Top 51100 (0.23%)

Top 101-200 (0.12%)

Top 201-300 (0.07%)

Top 301-400 (0.05%)

Top 401-496 (0.04%)

e

gomIDIIWIS x ALIHA Y/ YD



FEATURED ADS

Top Ads from Resume.io

HERMAN
WALTON

More than
a resume builder

W resumeio

More than
aresume builder

" Resume.io

Resume Done Right
Turn ChatGPT ¢

" Resume.io

Ad

Cover Letter That Matches Your Resume

ne fonts. One click to

create a matching set

? Resume.io

Create a Pro PDF Resume

ChatGPT ads,

us,

Similarweb AI Ads.

" Resume.io
Finish Your Resume

RESUME

" Resume.io

Resume Done Right

Gregory Wals " Resume.io

Source:

Resume Done Right

Turn ChatGPT content ir

Similarweb + Graphite.



FEATURED ADS

Top Ads from Jotform

N N

N

& Jotform

Free Fillable Free Pay Stub PD!
Want t
stub PDF?

& Jotform

Free Cleaning Proposal PDF

& Jotform

Free Award Nomination PDF
y 1omination
PDF? Edit and d ) rm.

ChatGPT ads, US, Similarweb AI Ads.

N N

N

& Jotform

Free Landlord Verification Form PDF

& Jotform

Free Payroll Receipt PDF

& Jotform

Free Sponsorship Letter PDF

nip letter

Source: Similarweb + Graphite.



LANDING PAGES PER ADVERTISER

60% of Advertisers Use 5
or Fewer Landing Pages

63% of Top 50 advertisers have 6+ landing pages.

For example, Booking.com and Vistaprint have 500+, while
Monday.com, Shopify, and Canva have 20+. Figma and
HubSpot have 7 and 11, respectively.

Advertisers with 1landing page include Shutterstock,

MasterClass, and Oura.

Landing pages per advertiser, 400+ US advertisers vs. top
50 by impression share, Jul 19 to Aug 15, 2026. Source:
Graphite’s own pull from Similarweb AI Ads.

Landing Page Count per Advertiser

LANDING PAGES

1 page

6-25

26-100

101+

23%

37%

28%

29%

9%

26%

Q@MID|IWIS x ALIHd Y 4D
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@ Al advertisers (%)
@ Top 50 advertisers (%)



CHATGPT AGAINST META AND SEARCH

50% of Top 10 Advertisers
Run More Ads on ChatGPT
vs Meta LA

@ Attio

@ BestMoney
& Resume.io
@ Envato

& HubSpot

@ Monday.com
@ Cursor

® Canva

@ Shopify

Ads live per advertiser by platform, 10 advertisers on all
three, trailing 28 days to Aug 2026. Source: Similarweb AI
Ads, Meta Ad Library and Google Ads Transparency Center.

Meta-Sized on ChatGPT, Not Search-Sized

@ Meta ads

@ ChatGPT ads

@ Google Search ads

Il 62
I 213

Il 63
I 183
CEm T m g e T e e s e e g e 0 1587

m 24
I 73
I 204

. 91
e ————
e e v A ey e e el ey 942

I 324
S e T e ey e e ey S e ] 1375

0 500 1000 1500 2000

ADS
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LANDING PAGE TYPES

Feature, Solution, & Pricing
Pages Comprise 37% of
Landing Pages

Landing page types by share of advertisers, 400+ US
advertisers, Jul 19 to Aug 15, 2026. Source: Similarweb +
Graphite.

Landing Page Types

s
%

OF ADVERTISERS

Feature | Solution | Pricing

Signup | Demo | Campaign LP

Homepage

Product or ltem

Category | Collection | Location

Article | Guide | Listicle

o
%

15%

e ““‘\
&

12%

&
B

37%
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FEATURE, PRODUCT, SOLUTION

Landing Page Types

Feature

= muw- [ Login |

Home > CanvaDocs

Docs that
bring your
ideas to life

Collaborate instantly with
‘Canva Docs, the visual-
first document creator.

Get your team on the same page with

Canva Docs. Easily create, collaborate,

and share beautiful, Al-powered visual
docs that bring your ideas to life.

Product

New Special * employees:
save $150 on k. 5. Learnmore
PELOTON A v

Original Bike vare  Membe

Solution

Marketing and promotions -

shi

Ding! SMS marketing
that gets seen—fast.

Run powerful text message marketing
campaigns on the channels customers

love, and where they're most likely to
engage: SMS, MMS, RCS, and WhatsApp.

Start for free
@ Freetrial () No credit card required

@ Flexible pricing

Hi, I'm Kendall from Twilio! | help
sses create personalized, multi-
stomer engagement. What goals
you exploring for yo ging
strategy today?



SIGNUP, ITEM, CATEGORY

Landing Page Types

Signup, Demo, Campaign

WIX

Make your
move.
Create your
website.

Get Started -

v N

Product or ltem

o]

Google Project
Management Professional
Certificate

Get on the fast track to a career in project

management.

Inthis certificate program, you'll learn in-demand

skills, and get Al training ogle experts. Learn
vn pace, no degree or experience required

#~ Instructor: Google Career Certificates

7 ¥ New Al skills

Enroll for free
Starts Sep23

2,839,627 already enrolled

Beginner level
Recommended experience @

lexible schedule

Category

New customer? Get up to 20% off your first order | Code:
NEW20 ()| Ends Dec. 31| Offee details | Create an accourt

Custom Banners

it
teronotennes
2 ey r

Bestsellers

Check out the custom banner prody .
D Chatwithus




LANDING PAGES BY CATEGORY Landing Pages perCategory

Landing Page Count Va_ries MEDIAN LANDING PAGES
by Industry

Affiliate & Comparison Sites

The median advertiser runs 4 landing pages, but this varies Travel & Hospitality

drastically depending on the category. For an affiliate or
Ve 2 2feln) Retail & Consumer Brands

comparison site, the category median is 30. However, Al Tools
& Platforms is only 1. Industrial & Business Supply

IS
@

Advertisers should benchmark their landing page strategy Telecom

against their category.

~

Education & Training

IS

Developer Tools & Infrastructure

Finance & Insurance

Electronics & Hardware

IS

~

Ecommerce & Website Platforms

E

w
o

Cybersecurity

w
@

Career & Employment

B2B SaaS

w

Automotive

w

Entertainment

)
o

Median landing pages per advertiser by category, 28 days Business & Professional Services - 2
July 19 to August 15, 2026, US, 350+ advertisers across 17

categories. Source: Similarweb with Graphite Al Tools & Platforms . 1
categorization.
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Playbook




TEN RULES

Graphite 10 Steps
ChatGPT Ads Playbook

READ THE PLAYBOOK

01 Budget It Like a Test, Not a Core Channel

CTR has doubled since launch, but the advertiser base hasn't settled. Keep spend experimental.

02 Check Product Fit First

Top 10 advertisers all sell something buyable in one sitting. Lead with offers users can purchase right away, and
test long sales cycles with caution.

03 Write Native Copy

Top advertisers write 98% new copy. Aim for net new copy for this channel that directly addresses a use case.

04 Scale Creatives Gradually

More ad creatives generally help increase impression share, but there's no fixed number to hit. Scale as you grow.

05 Reuse the Pages You Have

Feature, Pricing & Product pages are the most used landing page type. Test those first.

06 Start Small on Landing Pages

Most advertisers use five or less. Scale pages up as ad volume grows, not before.

07 Benchmark by Category
Landing page norms vary 30x by category. Use your own category's median, not the overall one.

08 Treat as Incremental, Not a Replacement

Google Search still carries far more ad volume than ChatGPT or Meta. Budget it as an addition, not a swap.

09 Prioritize Early Turns, Don’t Forget the Long Tail

The first few turns get the highest CTR and impression share. Most conversations continue past that point, so
there's still an audience to reach later on.

10 Expect Turnover, Plan to Re-Test

Few advertisers hold a steady top spot. Build for iteration, not “set and forget.”


https://graphite.io/research/chatgpt-ads-playbook

